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FINANCIALS
 SALES OPM (%) OP OTHER INC. PBIDT INTEREST PBDT DEP. PBT EO PBT AFTER EO TAX PAT EPS (RS)*
1703(12) 455.56 12.7 58.08 1.28 59.36 4.81 54.55 14.22 40.33 0 40.33 14.72 25.61 7.6

1803 (12) 505.7 13.0 65.86 4.1 69.96 6.88 63.08 14.76 48.32 0 48.32 17.99 30.33 9

1903 (12) 752.55 15.3 115.08 1.28 116.36 12.67 103.69 17.71 85.97 10.08 75.9 26.02 49.88 16.8

2003(12P) 865.44 15.3 132.41 2 134.41 14.57 119.84 20.37 99.47 0 99.47 34.81 64.66 19.2
* Annualised on current equity of Rs 16.83 crore; face value of Rs 5 each. *EPS is calculated net of EO adjustments post tax. (P): Projections.
Figures in Rs crore. Source: Capitaline Database

STOCK DATA
BSE Code : 500078

BSE Group : X

NSE Code :  CAMPALLIED

Bloomberg : OAL.IN

Reuter : OIEN.BO

Par Value : Rs 5

52-week High/Low : Rs 325 / Rs 178

Sector : Chemicals

SHAREHOLDING PATTERN*
Category % of equity

Foreign : 0.47

Institutions : 0.23

Govt Holding : –

Corporate Holding : 0.72

Promoters : 74.17

Public & Others : 24.42

Total : 100
* as on 31-03-2019
Source: Capitaline Databases

Oriental Aromatics (formerly known as Camphor and Allied Products) was incorporated
in 1961 and is engaged in business of manufacturing Fragrance and Flavors (F&F).
Effect from April 1, 2016 entire business of promoter Oriental Aromatics which was
engaged in the business of fragrance and flavours, were transferred to and vested in
Camphor and Allied Products which was engaged in manufacturing speciality aroma
chemcials and the Merged Entity was named as Oriental Aromatics.

The Oriental Aromatics (the new merged Entity) (Oriental) has manufacturing facilities
in Bareilly (for synthetic camphor and terpineols) and in Baroda (for other aroma
chemicals like astrolide, astromusk, etc.) with a total manufacturing capacity in excess
of 10,000 TPA, where they produce Turpentine based chemicals and other aroma
chemicals (raw materials for manufacturing of fragrances and fragrances).

The company also has state-of-the-art fragrance manufacturing facility with a total
capacity of 6,000 TPA, situated at Ambernath which is a versatile manufacturing facility
capable of producing fragrances as well as flavours. A new multipurpose plant situated
at Vadodara, Gujarat started its commercial operations in June 2018 with  capacity to
manufacture around 1,200 TPA of products spread over 12-13 different chemistries. It
has the capability of manufacturing fragrance as well as flavour chemicals.

The company exports its various products to Europe, USA and other countries. The
quality of the products of the Company is well accepted in these markets. The
company’s export more or less matches its forex imports and thus has a natural
hedge on the rupee.

Fully backward integrated R&D for entire range of chemicals

Oriental is India’s largest manufacturer of variety of terpene chemicals and other
speciality aroma chemicals. The company has a technology tie up with Dupont USA.

Right from 1974, Oriental has been focused on in-house research and development
and carry out extensive work on Terpene chemistry and has developed several products.
The product range that the company manufactures includes Synthetic Camphor,
Terpineols, Pine Oils, Resins, Astrolide, and several other chemicals which find
applications in vast array of industries ranging from Flavours & Fragrances,
Pharmaceuticals, Soaps & Cosmetics, Rubber & Tyre, Paints & Varnishes and many
more. The company manufactures entire range of chemicals which are required by the
flavor and fragrance industry.

Oriental Aromatics
Has a nice aroma
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The company has a
technology tie up with
Dupont USA

The Company’s vast product
range includes Synthetic
Camphor, Terpineols, Pine
Oils, Astromusk, perfumery
chemicals, specialty
chemicals and several other
chemicals finding
applications in vast array of
industries

For Aroma chemicals, the company has different products under its basket such as
Perfumery chemicals, Poly-terpene resin, Specialty chemical and so on, which makes
company as one shop solution provider in the aroma chemical industry.

Post amalgamation, one of the few fully integrated F&F companies worldwide
Camphor & Allied Products (CAP) is India’s largest manufacturer of variety of terpene
chemicals and other speciality aroma chemicals. The company has a technology tie
up with Dupont USA. Oriental Aromatics was engaged in the business of
manufacturing of flavours and fragrances in India and abroad with more than 4
decades of experience.

CAP has been a pioneer in the field of Terpene Chemistry in India, since 1961. The
Company is India’s one of the largest manufacturers of variety of terpene chemicals,
camphor and other speciality aroma chemicals. These aroma chemicals are the
basic ingredients used in the manufacturing of fragrances and flavours catering to
FMCG products.

CAP had been a supplier of chemicals, as raw material, to its holding Company,
Erstwhile Oriental Aromatics Limited, which was engaged in the business of
manufacturing of flavours and fragrances in India and abroad. Its custom designed
fragrances were found in fine fragrances, soaps, incense sticks, candles, household
cleaners and mosquitoes gels.

Post Reverse amalgamation of holding Company “Erstwhile Oriental Aromatics
Limited” with the Camphor & Allied Products, with effect from 1st April 16 onwards,
Oriental Aromatics is the name of the merged entity and it has evolved as a complete
F&F player due to forward integration of the business, with a strong presence in
aroma chemicals. Oriental Aromatics (the merged company) is now named amongst
one of the few fully integrated F&F Companies worldwide.

The Company’s vast product range includes Synthetic Camphor, Terpineols, Pine
Oils, Astromusk, perfumery chemicals, specialty chemicals and several other
chemicals finding applications in vast array of industries ranging from Flavours &
Fragrances, Pharmaceuticals, Soaps & Cosmetics, Rubber & Tyre, Paints & Varnishes
and many more.

Post amalgamation the Company now also provides custom designed fragrances
that are found in fine fragrances, incense sticks, candles, and various FMCG products
like soaps, shampoos, hair oils, detergents, etc. and it also provides flavours for ice-
creams, bakeries, confectionaries, beverages, chewing gums, chocolates etc.

The company has evolved as one shop solution provider in the aroma chemical
industry. Further, constant focus of management to aid a mix of value added products
has reflected an improvement in financial performance over the past few years.

The Company is one of the key beneficiaries of healthy demand of F&F industry as
favourable macroeconomic factors like growing disposable incomes, urbanisation
and aspiration lifestyles put the fragrance and flavours industry in a positive space.
A growing global demand also means greater opportunities.

Strong industry potential

The Global Aroma Chemicals Market is accounted for $4.88 billion in 2017 and
expected to grow at a CAGR of 6.8% to reach $6.48 billion by 2023. Surge in
demand for natural aroma chemicals and advances in technology and emerging
applications, increased penetration in emerging markets and the demand for custom
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fragrances are few trends market is likely to observe. Soaps and detergents segment
accounted for the largest market share because most of the soap makers source
fragrance chemicals from suppliers that manufacture fragrance ingredients. Asia
Pacific region accounted for the largest market share due to huge domestic
consumption of aroma chemicals in India. Europe is expected to be a significant
revenue generating region during forecast period.

The global market for flavors and fragrances was valued at $28.0 billion in 2017.
This market is expected to increase from $28 billion in 2017 to $37.0 billion in 2021
at a compound annual growth rate (CAGR) of 6.4% for 2017-2021.(Source: BCC
Research & Avendus). The global F&F market is a reasonably consolidated market,
with the top 5 players constituting ~60% and the top 10 players constituting ~80%
of the market.(Source: Avendus).

The F&F has witnessed a remarkable growth, owing to increasing demand in
application industries such as food, beverages and personal care, due to higher
levels of disposable income. The Global flavors and fragrances (F&F) Market is
poised to grow strong during the forecast period 2017 to 2025.

Some of the prominent trends that the market is witnessing include growing vegan
population which is increasing the demand for flavors & fragrances, growing demand
for biotic ingredients usage and recent technological developments in flavors and
fragrances.

Changing consumer preferences, increasing health concerns and a growing trend
among customers to purchase products with natural ingredients are driving demand
in the market for flavours and fragrances. Regulatory authorities in different countries
are taking initiatives to set standards and regulations for the promotion of safe and
healthy products, which also is driving demand.

Higher value added products is resulting in better realization and margins
The Vadodara facility produces fragrance chemicals for superior requirements in
F&F segment. The realization of the chemicals produced in this facility is as high at
Rs 800-1000 per kg compared to Rs 350-450 per kg for the chemicals produced in
other facilities of the company. The asset turn of this facility which costed Rs 45
crore and which commenced from June 18 is as high as 3 times. The company has
sufficient land and building for further expansion in the Vadodara for high value
added products.

While the company has been continuously able to increase margins, this facility has
resulted in further higher margins and better realisation in FY 19 which is sustainable
going forward.

The company undertakes contracts with customers which are for 6 months and
price revisions take place twice in a year at the time of renewal of the contract.
Around 10% of the business is cost plus fixed profit margin.

Strong FY19, Q4 net affected by extraordinary item

Net sales for Mar 19 stood at Rs 201 crore up by 36% YoY. OPM stood at 15.6%
resulting in a 36% increase in OP to Rs 31.29 crore. Other income stood at Rs 1
crore as compared to Rs 2 lakh for Mar 18 quarter resulting in a 41% increase in
PBIDT to Rs 32.29 crore.

Interest cost was up by 41% to Rs 3.07 crore and depreciation was up by 37% to Rs
5.08 crore resulting in a PBT of Rs 24.15 crore up by 41%. There is an EO expense
of Rs 10.08 crore pertaining to closure of its US based subsidiary as compared to Nil
for Mar 18 quarter. PBT after EO stood at Rs 14.07 crore down by 18% due to the EO

The Company is one of the
key beneficiaries of healthy
demand of F&F industry as
favourable macroeconomic
factors like growing
disposable incomes,
urbanisation and aspiration
lifestyles put the fragrance
and flavours industry in a
positive space
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fragrance chemicals for
superior requirements in
F&F segment. The
realization of the chemicals
produced in this facility is as
high at Rs 800-1000 per kg
compared to Rs 350-450 per
kg for the chemicals
produced in other facilities
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expense. After providing total tax of Rs 11.19 crore PAT stood at Rs 2.88 crore down
by 68%.

For FY 19, net sales were up by 49% to Rs 752.55 crore. OPM stood at 15.3% taking
the operating profit to Rs 115.08 crore up by 75%. Other income stood at Rs 1.28
crore down by 69%.

Other income for FY 18 includes subsidiary dividend income of Rs 3 crore as
compared to Nil for FY 19. Interest cost was up by 84% to Rs 12.67 crore and
depreciation was up by 20% to Rs 17.71 crore.

There is an EO expense of Rs 10.08 crore pertaining to closure of its US based
subsidiary as compared to Nil for FY 18. PBT after EO stood at Rs 75.90 crore up by
57%. After providing total tax of Rs 26.02 crore up by 45%, PAT stood at Rs 49.88
crore up by 64%.

Outlook
The growth drivers of F&F in India are strong end-user growth driven by increased
penetration, rising affordability, premiumization of FMCG products, rising exports
and ability to innovate etc.

Rising incomes, growing youth population and urbanisation have been key growth
drivers of the sector. Brand consciousness has also aided demand. Disposable
income in rural India has also increased due to the direct cash transfer scheme. The
demand for flavours will also continue to rise as the processed food market continues
to grow.

Regular use of flavours and fragrances in a product is no longer a luxury but a
necessity for consumer acceptance. Flavours and fragrances that are novel will
continue to be popular and gain better and faster acceptance.

Also due to fundamental changes in lifestyles demand for certain food items,
beverages, confectionaries, bakery, and snacks that generally use artificial additives
will increase giving a fillip to the flavour industry in times to come.

Valuation
For FY 20, we expect the company to register net sales and PAT of Rs 865.44 crore
and PAT of Rs 64.66 crore for FY 20. This gives an EPS of Rs 19.2. At current market
price Rs 210, the scrip trades at 11 times its FY 20 projected earnings.

Due to fundamental changes
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For FY 19, net sales were up
by 49% to Rs 752.55 crore.
OPM stood at 15.3% taking
the operating profit to Rs
115.08 crore up by 75%
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ORIENTAL AROMATICS: RESULTS
     1903 (3) 1803 (3) VAR. (%) 1903 (12) 1803 (12) VAR. (%)

Sales 201.00 147.78 36 752.55 505.70 49

OPM (%) 15.6 15.5 15.3 13.0

OP 31.29 22.93 36 115.08 65.86 75

Other inc. 1.00 0.02 999 1.28 4.10 -69

PBIDT 32.29 22.96 41 116.36 69.96 66

Interest 3.07 2.18 41 12.67 6.88 84

PBDT 29.22 20.78 41 103.69 63.08 64

Dep. 5.08 3.71 37 17.71 14.76 20

PBT 24.15 17.07 41 85.97 48.32 78

EO 10.08 0.00 0 10.08 0.00 0

PBT after EO 14.07 17.07 -18 75.90 48.32 57

Total Tax 11.19 7.97 40 26.02 17.99 45

PAT 2.88 9.09 -68 49.88 30.33 64

EPS (Rs) * # # 16.9 9.0

* Annualized On Current Equity Of Rs 16.83 Crore of face value of Rs 5 each. # EPS not annualised due to seasonality of the business
EO: Extraordinary Items. EPS Is Calculated After Excluding EO And Relevant Tax. Figures In Rs crore. Source: Capitaline Database


